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Cruising:

ÂOne of the most dynamic shipping and tourism 

sectors.

ÂòCustomer satisfactionó: a factor that influences 

both (a) the services provided onboard and (b) 

the itineraries-destinations.

Ã The variety of the services provided is based on the 

type-size of the cruise-ship.

ÃThe itineraries are based on the òattractivenessó of 

the destinations (sightseeingõs).
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Cruise Port

Â Three (3) categories of cruise ports:

1. Homeport - the starting or ending point for a 

cruise

2. Ports of call- ports visited by a cruise ship during 

the cruise

3. Hybrid ports - a mixture of the previous two 

categories 

Â they are the starting and ending point for some cruise 

itineraries but also they act as intermediate point for 

other cruise itineraries. 
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Why are we so interested in homeports?

×Cruise ships and passengers are income 
generators for the port area they visit

× More days in cruise port = more income

× A cruise passenger spends 6 or 7 times more 
money in the homeport than in a port of call

×Three (3) sources acting as income generators:

× Cruise companies 

× Cruise passengers 

× Vessels crew 

×Cruise ports have been neglected by the 

international literature. 

×Findings having serious implications given the development 

of the market


